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Aloha Has In-Line Cosmetics Looking Good

A new range of tanning and sun protection products exotically named Aloha is set to
add further growth to a highly successful Leeds-based toiletries manufacturer.

Since launching In-Line Cosmetics in 1997, owner and managing director Christian
Cain has seen exponential year on year growth to a current turnover of £1.4m and a
staff of 12. Now, with some 20 new products, including Aloha, poised to hit the high
street, a further quantum leap in sales is anticipated.

Aloha joins In-Line’s established ranges Herb Garden, Solaresse and Head Candy
on retail shelves at the economic end of the market.

Says Cain: “We're passionate about our products, which stand comparison with
many much higher priced brands, and we have grown by offering retailers and
consequently consumers real value for money. We don't try to compete with the
major manufacturers with their vast marketing budgets, we put the emphasis on the
high quality and low cost of our product.”

Creative director Caroline Paul agrees: “We don’t advertise, so shelf appeal is vital
for all our products. We do invest heavily in strong packaging designs and we’re
delighted with the new Aloha range that will be competing against established family
suncare brands.”



“We have many more product ranges currently in development, some to plug the
trading gaps created by the seasonal nature of our existing market placings, others
that will complement our existing ranges, thus growing the market.”

Strong Growth

After graduating in Chemistry, Christian Cain worked as a research chemist
developing toiletry products, initially in London, before moving north. He and Caroline
started In-Line with just two customers and achieved first year sales of £120,000,
followed by rapid annual growth that saw him into the final rounds of the prestigious
Ernst and Young Entrepreneurial Award.

“Devising suitable brand names not already in use can be a real headache in product
development, and in the case of Aloha we have paid a substantial price for an
existing name,” admits Caroline.

The company also ran into a little trouble when it smartly named its head lice
treatment for children Nit Nurse. Multi-national Glaxo, manufacturer of Night Nurse
took exception and In-Line finally settled on the alternative Head On, which is now
making solid progress as a strong brand for the company.

Supporting Leeds

Nestling within easy reach of the M621 just south of Leeds city centre, In-Line
sources most of its manufacturing plant locally. A £200,000 modular filling system
with a 50,000 unit daily capacity was installed by Leeds-based company Flofill
Packaging Systems, and a further £30,000 spend will boost output and enable more
“just in time” production runs.

Paul Stephens, Leeds City Council's chief economic services officer, commented:
“Leeds is widely recognised as a major centre for financial and professional services
sector but the growth of companies like In-Line Cosmetics show that it remains a
great place to make things.”

Ends

Notes to editors:

Leeds is the UK’s second largest production centre outside London, with around
45,000 people — 10% of the city’s workforce — employed in manufacturing. There are
2,100 companies operating in the sector, which generates some 15% of Leeds’ total
output of over £13 billion a year.

Photography: Christian Cain and Val Green on the Aloha production line at InLine
Cosmetics.



