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Home Win Signing At Leeds United 
 

 
 

Leeds United’s massive £750,000 East Stand sponsorship deal with local company LSS 
Waste Management has brought a home win for industry-leading Ashleigh Signs in 
nearby Rothwell. 
 
‘Sign Business of the Year’ in their third consecutive Sign Industry Awards annual win, 
Ashleigh was judged to be the only firm capable of successfully cladding each end of the 



stand, which required a team of abseilers to install the extensive anchors, rigging and 
giant banners. 
 
Meanwhile, Ashleigh technicians were also busy 100ft up inside the stadium installing a 
sign more than 110 metres long across the top fascia of the stand – lending new 
meaning to the old cliché “longer than a football pitch”, for that’s exactly what this one is.  
 
Ashleigh’s Andy Bedford said: “In terms of sign size it was one of the bigger jobs we’ve 
handled, but we’re using abseilers more often, for example, in fixing eight-foot high signs 
to the 14-storey Intercontinental Hotel in Vienna. 
 
 “Fortunately, the weather was kind to us during the Elland Road job and it was 
completed without a hitch.” 
 
The Leeds United stadium project marks continued success for Ashleigh and the firm’s 
125-strong workforce. Last year saw turnover grow by 30% to £14m. 
 
Ian Williams, Leeds Chamber of Commerce & Industry’s executive director, comments: 
“Companies like Ashleigh Signs epitomise the continuing success of Leeds 
manufacturing companies that have successfully repositioned themselves within the 
market by combining traditional skills with innovative and modern production processes.” 
 
Ends 
 
Photography:  Elland Road “signings” need a head for heights. 
 
 
 


