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New “Juke Box” Tops Pops 30,000 Times

Leeds-based Sound Leisure has been making classicj  ukeboxes for 30 years,
but its latest, a compact, wall-mounted model, prom ises to be the biggest
seller yet. The Milestones in Music system holds ev  ery chart hit since 1952
(when hit lists were first compiled). Add a further 10,000 classic tracks that
didn’t make the hit parade and fans have a total of some 30,000 tracks to
choose from.

Director Chris Black explains: “We've obtained the rights to use the Top Of The
Pops brand and the system, which works without broa dband access, was a
runaway success at the industry’s major show in Lon don this year.”

£60 Start-up Launched £9m Sound Success Story

Launched in the Seventies by an electronics fanatic with £60 capital, Leeds-based
Sound Leisure now leads the jukebox and associated markets with £9m annual
turnover and 130 employees in Leeds alone.

Founder and group chairman Alan Black is still more often found with his head inside
a music machine than in the boardroom at what is now the longest playing
manufacturer in the industry under the original ownership.



Constantly improvising and innovating, the company has progressed through the
changes from compact discs, to downloadable music and even collectable vinyl, a
trend that continues with the Milestones in Music launch.

Since Alan offered lifelong friend Eddie Moss fifty per cent of the business in 1977,
the success of this resilient and innovative firm has led to six factory relocations, the
most recent, to an 80,000 sq ft site. Here, time-honoured cabinet-making skills link
with the latest audio-visual technology to produce an ever-growing list of products for
the leisure and retail markets.

In Nottingham, a further team of 20 technicians concentrates solely on electronic
development with research and development a massive commitment. Meanwhile, the
company’s busy operations division continues to install and service systems in
leisure outlets from Newcastle to Coventry, including big screen displays.

Classic 1940s American style jukeboxes remain an important product line, starting at
£4,000 and gracing the homes and yachts of the rich and famous. With some 80,000
of the firm’s machines in circulation as far afield as Australia, refurbishment and
replacement of models provides a significant chunk of business. But the sleek new
digitalised versions offer the leisure industry a host of touch-screen audio visual
features.

On the educational front, the National Library of Wales has three of the company’s
jukeboxes making a vast array of archived video material available to the public and
schools while the originals are preserved.

Export continues to play its part, with recent deals including an agreement with a
Finnish machine operating giant for digital jukeboxes and remote download
management software. Cruise lines are also major customers.

lan Williams, executive director, Leeds Chamber of Commerce says: “There can be
no better example of innovative and market-leading manufacturing than the Sound
Leisure story. While some traditional Leeds industries have had a tough time over the
years, the city remains the third largest manufacturing centre in Britain with a diverse
range of companies supporting some 45,000 jobs.

“Many of them remain low profile because, like Sound Leisure, they just get on with
doing what they do extremely well.”

Retail Sector Growth

Sound Leisure Retail, launched only last year, has taken the firm’s products from
their traditional environment and literally on to the High Street with recent installations
for Arcadia (Burtons), Dickens and Jones, RayMarine and Super League rugby club
Hull FC.

The retail product range, with sophisticated touch screen technology, includes free-
standing and suspended audio visual point of sale units, “talking” swing signs and
interactive shop windows. Sony UK is currently trialling “Clearsound Live” that
transforms shop windows into a speaker and 100 “talking swing signs” have been
despatched to Malta.

A far cry from 1978 when Alan Black asked partner Eddie Moss for the substantial
sum of £100,000 towards the launch of his first ever commercial jukebox . And light



years ahead of his “Son et Lumiere Chromatic Lighting Display, boldly advertised in
the Sixties in a major Leeds newspaper.

Eddie came up with the cash and, at 78, is still involved in this unique business.
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